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President’s energy message 


The nation’s energy emergency, consumer action & Project Independence are the highlights of 
President Nixon’s 1974 energy message to Congress. 


The President used estimates from Federal Energy Office (FEO) to explain the nation’s energy 
shortage. In 1973 Americans used about 18 million barrels of oil a day to provide heating oil, elec- 
tricity, gasoline, other oil products & a variety of products, such as plastics, based on oil. In 1974, 
FEO estimates the demand may be up to 29 million barrels a day, but there may not be that much 
oil available, as the following table shows: 

Jan, Feb, April, May, July, Aug, Oct, Nov, 

March ’74 June ’74 Sept ’74 Dec ’74 
Estimated demand per day (million barrels) 18.1 18.0 20.2 
Estimated supply per day (million barrels) “ 15.0 14.8 16.8 


Shortage (million barrels) unless this amount is con- — — —— — 
served per day ; 3.1 3.2 





3.4 
Potential shortages range from 2.7 million barrels a day to 3.4 million barrels a day, depend- 


ing upon how well FEO’s allocation program works, how much energy Americans save & what 
happens to the Mid East oil embargo. 


While the estimates may not be optimistic, the nation’s efforts to conserve energy are encour- 
aging. President Nixon said consumers have “responded positively, lowering the thermostats in 
their homes & offices, reducing their consumption of gasoline, cutting back on unnecessary lighting 
& taking a number of other steps to save fuel.” 


Project Independence is the President’s term for the nation’s effort to become self-sufficient 
in energy by 1980. Project Independence includes programs (1) to increase energy supplies; (2) 
to conserve energy now & in years ahead; (3) to develop new technologies for energy. 


A major point of the Project Independence program will benefit the consumer’s pocketbook as 
well as the nation’s energy program. President Nixon told Congress: “. . . few of the products we 
now purchase clearly indicate how much energy they require to operate. To assure that such infor- 
mation is available, I will shortly submit to the Congress legislation requiring that all major ap- 
pliances & automobiles produced or imported into the U.S. be clearly labeled to indicate their energy 
use & energy efficiency.” This proposed law would require manufacturers to provide information 
that 2 agencies now ask them to provide voluntarily. Environmental Protection Agency (EPA) has 
asked car makers to tell consumers how many miles each car model gets per gallon of gas & how 
much it probably will cost to operate that car for a year [Consumer News: Sept. 1, 1973]. Com- 
merce Dept. has asked appliance makers to tell consumers how much energy each appliance model 
uses & how efficiently it operates [Consumer Register: June 15, 1973; Dec. 15, 1973]. Consumers 


can use the energy information in comparison shopping to determine the best buy & the most eco- 
nomical car or appliance to use. 


Oops 


CONSUMER NEWS incorrectly reported Jan. 1 the number of manufacturers that have notified 
Consumer Product Safety Commission (CPSC) that their color TV sets may have fire & shock 
hazards. CPSC has received official notifications from 5 manufacturers, not 30, involving 120,000 
individual TVs. For all product categories, more than 50 manufacturers have notified CPSC of sus- 
pected hazards involving 5 million individual consumer products. 








Guide to octane ratings 


Which brand of gasoline should you buy if your owner’s manual says your car should use 95 
octane gas? There seem to be several choices. Since September, Cost of Living Council (CLC) has 
required oil companies to post octane ratings on gasoline pumps [CONSUMER NEWS: Sept. 15, 1973]. 
Therefore, it would seem that the simple way to find a 95 octane brand would be to read the rating 
stickers on a service station’s pumps. But it is not that simple. 


There are 3 ways of determining octane ratings: research method, motor tests & road tests. 
CLC requires the rating posted on pumps to be an average of the research & motor ratings. The 
octane rating in an owner’s manual is based on the research method. This means that the CLC 
rating is usually 4 points less than a research rating alone. For example, a pump with an average 
octane rating of 95 would actually be a gas brand with a rating of 99 based on the research method. 


Because this is confusing, CONSUMER NEWS is reprinting a conversion chart developed by The 
Washington Post. The top line of the chart shows the CLC octane ratings. Below that are the re- 
search octane ratings for major gas brands. (Ratings are rounded; true ratings on pumps & by re- 
search method may be a fraction higher or lower. Also, octane levels are adjusted by oil companies 
to meet special situations of a geographic area & altitude.) 


Remember, buying the correct octane gas is important to prevent engine “knock,” which can 
damage your car’s engine. But a gasoline with a higher octane than your car needs is not necessarily 
better. With the energy shortage & increasing gas prices, there is more need to buy only gas with 
the lowest octane rating that prevents knock in your car’s engine. So, before you buy gas again, 
check the owner’s manual for the octane rating suggested for your car. If your manual does not 
suggest an octane rating (manuals for cars made before 1970 may not), experiment: The next time 
you get gasoline, buy a brand with an octane rating lower than the one you have been buying. If the 
lower rated gas does not cause knock, buy even a lower rated gas the next time. Keep buying “down” 
until you notice a knock in the engine. Then buy “‘up” an octane or two the next time you get gas. 
This should be the minimum octane gas your car can use without knock. (Cars sometimes require 
higher octane gas as they get older. While 95 octane might have prevented knock when your car was 
new, 97 or 99 might be needed now.) 
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Do not be a winter sports statistic 


Consumers Product Safety Commission (CPSC) estimates that 84,000 skiers, 30,000 skaters, 
30,000 hockey players, 20,000 sledders & tobogganers & 19,000 snowmobilers will require emer- 
gency room treatment for injuries this winter. Good sportsmanship, common sense, proper equip- 
ment, properly fitted clothes & equipment & your own physical condition (as well as being alert, not 
tired or drowsy) could prevent some accidents. Here are CPSC’s safety tips & reminders for safe 
winter sports: 

SKIING 

Take lessons from an expert. 

Use good quality equipment that fits well. 

Keep equipment clean—no dirt or salt between boots, bindings & binding mechanism. 
Be sure bindings are properly adjusted to lessen likelihood of leg injuries. 

Approach tow lifts with caution—long scarves could become entangled in the tow rope. 


@ Never tackle a slope that is obviously beyond your skiing ability ; ski marked trails & observe 
ski trail signs. 


SKATING 
@ Never skate alone. 

@ Never skate on lakes, ponds or rivers until tested by a local official ; never skate close to open 

water. 
@ Keep small children off ice unless supervised by an adult. 
@ Never build fires on ice; avoid driving cars on ice. 


HOCKEY 
@ Wear proper equipment that fits well. 
@ Wear face masks, helmets & gloves whether playing a game or practicing. 


SLEDDING 


@ Never sled on a street or a hill that leads into a street. 
@ Never hook rides on the bumpers of cars. 


TOBOGGANING—Keep hands, arms & legs inside. 


SNOWMOBILING 


@ Become familiar with the particular model of snowmobile before driving (a number of acci- 
dents have involved experienced drivers accustomed to a different make or model snowmobile). 

@ Wear goggles, helmets with chin straps & protective clothing. 

e@ Inspect brakes, throttle control, lights & emergency shut-off switch before departing; never 
depart without a full tank of gas. 


@ Take extra spark plugs, tools, first aid kit & other repair & survival supplies, such as 
matches & flares. 


@ Know where fences, gullies & rocks may be hidden under snow; beware of open bodies of 
water or ice covered water. 

e Avoid driving at night & in bad weather. 

® Be alert because the snowmobile’s noise may prevent you from hearing approaching trains, 
cars or other snowmobiles. 

@ Travel in groups for long trips. 

@ Never drink when you are driving. 


Child car seats 


In March, National Highway Traffic Safety Administration (NHTSA) will propose requirements 
to revise the Federal standard for children’s car safety restraints to provide more protection in 
front, rear, side & rollover auto accidents. The proposed requirements will cover car beds & infant 
carriers in addition to car seats. NHTSA’s current standard covers only car seats & concerns pro- 
tection in front-end accidents. NHTSA’s announcement that it will propose changes in the safety 
standard came after Consumers Union & other organizations criticized the standard for not pro- 
viding enough protection for children. 
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Warning! 


MUSHROOMS—Food & Drug Administration (FDA) advises consumers that some cans of 
mushrooms packed by 2 companies possibly may be contaminated by botulinum toxin, which causes 
a form of food poisoning—often fatal—known as botulism. FDA warns consumers not to eat the 
mushrooms or throw away the product. FDA says consumers should return the cans to the store 
where they were bought. FDA says cans of 65 brands of mushrooms are being recalled from 
stores. Mount Laurel Canning Corp. of Mount Laurel, PA, packed 4-ounce cans of mushrooms 
before Oct. 1, 1973, for 45 brand labels. Cans being recalled are marked with a one-line code on the 
lid. Oxford Corp., Oxford, PA, packed 16-ounce cans of mushrooms before May 10, 1972, for 20 
brand labels. These either have a one-line code on the can lid or a 2-line code in which the top line 


begins with numbers from “1” to “129” & ends with the number “2.” 


4-ounce-can brands 


Arlene 

Aunt Nellie’s (sliced) 

Banner’s (buttons) 

Capri (buttons) 

Centrella (buttons & 
sliced ) 

Co-Op (red label) 


Edwards (buttons & sliced 


buttons) 

Filigree 

Fred’s Fancy Button 
Mushrooms 


Fred’s Whole Mushrooms 


Grocerland (buttons) 


Hatchet (buttons & sliced) 


Hy-Top Brand (whole & 
buttons) 

Ideal 

Jesso 


King Kullen 

Lily of the Valley 

Monarch (buttons & 
sliced) 

Montco 

Mount Laurel 

Orchard Park (sliced) 

Our Famiiy (buttons) 

Pastene & Co. 

Pennsylvania Dutchman 
(buttons & sliced) 

Pioneer (buttons 
& sliced) 

Plee-Zing (buttons & 
sliced) 

Premier 

Pueblo 

Red & White Brand 
(whole buttons) 

Regal 


Richlieu (buttons) 

Roundy’s (buttons) 

Seaway (buttons) 

Shop-Rite Brand (buttons 
& sliced) 

Southwood Farms 
(buttons & sliced) 

Suncrest 
(buttons & sliced) 

Super A 

Sweet Life (F. Schaffer 
Grocery Co.) 

Sweet Life (Springfield 
Sugar & Produce Co.) 

Tim’s Brand (stems & 
pieces) 

Trexler Park 

Two Guys 

Waldbaum’s (sliced) 


16-ounce-can brands 


Bel Capri 
Colonial Farms 
Consul 
Crivellaro 

Di Paolo 
Eddy’s 
Everbest 

Jo An 

La Squisita 
Lady Sterling 
Nabro 

Pepe’s (pieces & stems) 
Picauro 
Roseleaf 
Salvati 

Salvo 

Sclafani 

Star Chef 
Sunshine 
Susana 


INSECT KILLER—Environmental Protection Agency (EPA) has ordered A. K. Electric Corp., 
Brooklyn, NY, to stop selling an electronic insect killer & to recall it from stores. The name of the 
product is AK-EC Murder Bug Insect Killer. Although the company labeled the product as “com- 
pletely safe,” one exploded while being tested by EPA. The insect killer consists of a blue light bulb 
surrounded by an electrically charged grid that electrocutes any insect that touches it. The device 
is 9 inches high & 4 inches around, & it has a red push button on the top. If the button is pushed 


while the device is plugged into an electrical outlet, the device may explode. Consumers should 
return the device to the store that sold it. 
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